
SEO &
REBRANDING

CASE STUDY SID&CO

Scaling a lifestyle & perfume brand
to 8.25 Lakhs in sales via Scaling



01 WEBSITE
REBRANDING
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Highly converting website 
Loading optimisation 
Mapped customer journey

Sid & Co.



KEYWORD
STRATEGY
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Intent Rich
Keyword

Informative keyword

Alternate course buying Keyword

Seasonal Keywords

Trending keyword

Keywords with few competitors
& high searches
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KEYWORD
RESEARCH
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RANKING04
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Click for Complete Report

Results
Highlights



GROWTH OF 6
MONTHS
(starting)
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Ranked On First Page



SALES06
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Jan : Net Sales 139,032.75

Sid & Co.
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Feb : Net Sales 171,142.75

Sid & Co.
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March : Net Sales 85560.50

Sid & Co.

Sid & Co.
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April : Net Sales 160, 225.00

Sid & Co.
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May : Net Sales 43,615.00

Sid & Co.



SALES06

CASE STUDY SID&CO

November : Net Sales 85,086.50

Sid & Co.
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December : Net Sales 141,335.50

Sid & Co.



TRAFFIC GROWTH
RESULT
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RESULT: Traffic
Growth
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RESULT: Citywise
traffic analysis
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RESULT: Other
Growth KPIs
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DOMAIN AUTHORITY

PAGE AUTHORITY

BEFORE 

1

1

AFTER

6
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RESULT: Off Page
work
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BOOK MARKING

660+

CLASSIFIEDS

281+

PDF
SUBMISSION

451+
IMAGE

SUBMISSION

408+

SEARCH
ENGINE

SUBMISSION

DIRECTORY
SUBMISSION SOUND

SUBMISSION 

333+461+
488+



RESULT: Traffic
Growth
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Sid & Co.



RESULT: Traffic
Growth
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RESULT: Off Page
work
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GOOGLE ANALYTICS
TRAFFIC
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GOOGLE ANALYTICS
TRAFFIC
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Sid & Co.



STRATEGY
FOLLOWED
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MIN DOMAIN AUTH OF 40 FOR OFF-PAGE SEO

FOCUS ON RELEVANCE IN REGARDS TO THE BRAND'S NICHE

KEYWORD MIX OF HI POTENTIAL LESS & MID COMPETITION KEYWORDS

FOCUS ON BUYING INTENT KEYWORDS

WEBSITE OPTIMIZATION & WEBSITE JOURNEY ENHANCEMENT 


