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From More Than Momos To The Momo Story

A brand that produced 132x ROI
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Brand Identity
Project Initiation
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Input Forms:
Brand Name
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Input & Questions
for Logo Designing



BRAND
TRANSFORMATION
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More Than Momos The Momo Story



MASCOT PLANNING03
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Brand Identity Initiation



BRANDING04
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Shots from brand identity
Defining guidelines for the brand



THE CHARM OF COLORS
Purple, Blue & Yellow a visual treat to people.
These colors are so playful that people love them.
While Red color is so passionate. Yellow is for
hunger and according to color psychology, rich
products used purple to express it.
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FONT FAMILY06
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FONT PAIRINGS
Fonts are crucial in brand identity, conveying
personality and values while ensuring consistency
for brand recognition. Unique fonts differentiate
and enhance memorability, with legibility being
paramount. Cultural considerations and versatility
are key, accommodating various applications and
potential brand evolution.



THE PATTERN07
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VISUAL SIGNATURE 



PATTERNS EXECUTION08
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Patterns execution in a brand identity adds
a tactile and visually engaging layer,
reinforcing brand consistency and
fostering a memorable and cohesive
design language.



SOCIAL MEDIA LOOK BOOK
Creating an immersive online
experience for its audience.
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BUILDING AN ENGAGING
SOCIAL MEDIA IDENTITY
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FOOD PHOTOGRAPHY11
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FRANCHISE DECK12
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STORE MODEL
Planning the Store Models | Kiosk
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STORE MODEL
Planning the Store Models | Mid-sized Stores
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SOCIAL MEDIA REACH
GROWTH
Shoutouts Marketing
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21 3



GROWTH OF FOLLOWERS
From 120 followers to 2,834 followers
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30 120



@fork_and_me

@foodmapjaipur

@jaipur_food_walks

50.5K
156K

50.5K

INFLUENCER MARKETING16
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74.8K
223K 3.9M

44.4K

REEL VIRALITY17
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Going Viral



DRIVING TRAFFIC TO THE STORES18
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Boost store footfall with targeted precision by
leveraging the power of Google Ads to drive traffic
and capture potential customers effectively.



CRM MARKETING19
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Email Marketing | Whatsapp Marketing | SMS Marketing

Understanding &
Compartmentalising types of

customers

ROI Invested
(53p x 4839 Whatsapp
Msg) (25p x 4618 SMS)
Revenue Generated

13,300%
Rs. 3,718
(2,564)
(1,154)
Rs.5,13,508



SCALED UP VIA FRANCHISING20
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To 5 Cities, and a total of 6 Outlets
*Outlet in queue: Bagru

JAIPUR (2)
JODHPUR

AJMER (2)
BHILWARA

BHOPAL


