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How a real estate group
got 70% qualified
lead for commercial
space



01 BRAND
MESSAGING

CASE STUDY SID&CO

Ghaziabad’s most promising high-street
retail and investment destination

CAMPAIGN
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Since the starting investment range was
₹50 lakh, our target audience was highly
niche — specifically defined by select
demographics, interests, and job titles.

Sid&Co

Targeted professional job titles

Sid&Co

Targeted high paying govt. jobs
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Since the starting investment range was
₹50 lakh, our target audience was highly
niche — specifically defined by select
demographics, interests, and job titles.

Interest based targeting for High net
individuals

Created lookalike audience from walk-ins

Sid&Co Sid&Co
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https://www.instagram.com/reel/DGuip_SywET/
https://www.instagram.com/reel/DGz-L3pyfw9/
https://www.instagram.com/reel/DIOdKnyzlDR/
https://www.instagram.com/reel/DIjDnNBTEEK/
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Sid & Co.
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