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How a home decor brand got
interior designers and architect’s tie
ups 
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Partner with Credo : World’s first FRP self
watering planters
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Grid Asethetics
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Followers Growth
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https://www.instagram.com/reel/CwNRTwhtezP/?igsh=MXBjcW91Mnh0aGUybA%3D%3D
https://www.instagram.com/reel/Cw8AdVIyvC5/?igsh=MWJ5OGY3dHlsNHA4cA%3D%3D
https://www.instagram.com/reel/DH8T29ASNwl/?igsh=MWU2MWNobXhocWV6ZQ==
https://www.instagram.com/reel/DIBf2fBSMS4/?igsh=bHI0YWh5NG55YnVz
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Architect & Interior Designer Tie-ups
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Architect & Interior Designer Tie-ups
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Architect & Interior Designer Tie-ups



AD DEMOGRAPHICS05
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Targeted a mix of Interest & Job/titles to reach most
relevant people



LEADS GENERATED06
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