
SEO &
REBRANDING

CASE STUDY SID&CO

Growing a Digital School from 0 to
10 lakhs in sales via 



01 WEBSITE
REBRANDING
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Sid & Co.

Highly converting website
Sales funnel integration

Loading optimisation
Mapped customer journey



KEYWORD
STRATEGY
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Intent Rich
Keyword

Keywords With Few
Competitors & High Searches

Informative Keyword 

Trending Keyword

Alternate Course
Buying Keyword

40%

20%

20%

5%
5%

10%

Seasonal Keywords



KEYWORD
RESEARCH
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RANKING04
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Click for Complete Report

Results
Highlights



GROWTH OF 6
MONTHS
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SALES06
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Sid & Co.

January : Net sales 324, 000



SALES06
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Sid & Co.

February : Net Sales 183, 000
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Sid & Co.

Sid & Co.

March : Net sales 111, 000



SALES06
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Sid & Co.

October : Net Sales 51, 000
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Sid & Co.

November: Net sales 76, 650



SALES06
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Sid & Co.

December : Net Sales 82, 000



SALES06
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Sid & Co.

Total : Net Sales 854, 650



RESULT: Citywise
traffic analysis
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Sid & Co.



RESULT: Other
Growth KPIs
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DOMAIN AUTHORITY

PAGE AUTHORITY

BEFORE 

1

1

AFTER

10

21



RESULT: Off Page
work

09

CASE STUDY SID&CO

BOOK MARKING

120+

CLASSIFIEDS

80+ PDF
SUBMISSION

65+
IMAGE

SUBMISSION

60+
SEARCH
ENGINE

SUBMISSION

DIRECTORY
SUBMISSION SOUND

SUBMISSION 

87+

56+

93+



RESULT: Off Page
work

10

CASE STUDY SID&CO

Sid & Co.



GOOGLE ANALYTICS
TRAFFIC
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Sid & Co.



GOOGLE ANALYTICS
TRAFFIC
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STRATEGY
FOLLOWED
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MIN DOMAIN AUTH OF 40 FOR OFF-PAGE SEO

FOCUS ON RELEVANCE IN REGARDS TO THE BRAND'S NICHE

KEYWORD MIX OF HI POTENTIAL LESS & MID COMPETITION KEYWORDS

FOCUS ON BUYING INTENT KEYWORDS

WEBSITE OPTIMIZATION & WEBSITE JOURNEY ENHANCEMENT 


