
O S WA L  C A B L E S  ×  S I D  &  C O

CASE STUDY
BUILDING A
BRAND, END
TO END

Identity, print, exhibition and
LinkedIn for Oswal Cables



SID & CO

Contents.
Brand Overview

01
Scope of Work

02
Brand Identity

03
Print & Collateral

04
Exhibition Stall

05
Social Media

06
LinkedIn Growth

07
The Outcome

08



SID & CO

Overview
Oswal Cables, a Jaipur-based manufacturer of cables and conductors since 1971, partnered
with Sid & Co to shape how its brand shows up, from its identity to exhibitions to LinkedIn.

Sid & Co built a complete brand identity, then carried it across a product catalogue, an ACFR
product brochure, a 3D exhibition stall, social media, a corporate film and PR.

On LinkedIn, the page grew from 263 followers to 7.5K, about 28x its starting audience.
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Before & After Oswal Cables' LinkedIn page, from where we
started to where it is today.

BEFORE

263
LinkedIn followers when we started

AFTER

7.5K
LinkedIn followers today, about 28x
growth
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Scope of Work

Brand identity
Logo, colour palette, typography, pattern
and brand applications.

Instagram content
Brand, sustainability, product and people
stories, in reels and posts.

Product catalogue
The full product range, designed in two
visual directions.

Product brochure
A brochure for the Aluminium Carbon
Core Conductor (ACFR).

Exhibition stall
A 3D stall design that carries the brand
into physical space.

News, PR & LinkedIn
Forbes India coverage and full
management of the LinkedIn page.
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0 3  ·  B R A N D  I D E N T I T Y

The Logo
The logo is built on one idea:
connection.

The initials O and C link together to form
an infinity, reflecting the connecting power
of Oswal Cables and its continuing work
towards better solutions.

An alternate logo pairs Medium
Aquamarine, Lapis Lazuli, Dodger Blue and
White in cool, calm tones.
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Colour, Type &
Pattern

Dodger Blue Lapis Lazuli Medium
Aquamarine

White

Helios · primary display

Samsung Sharp Sans · secondary display

Plus Jakarta Sans · body

A flowing line pattern carries the idea of connectivity
across every touchpoint.
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The Brand in Use
Mockups showing how the identity carries
across stationery, packaging, print and
signage.
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Product Catalogue
The full range, from transmission conductors
to low and medium voltage cables, in two
design directions.

Direction 1 · Deep navy

Direction 2 · Light
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ACFR Brochure
A four-page product brochure for the Aluminium Carbon
Core Conductor, covering applications, key features,
conductor structure and performance benefits.
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Exhibition Stall A two-level 3D stall design with a lit logo facade,
product range displays and a global footprint wall.
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The Instagram Grid One consistent, on-brand feed: product, people,
sustainability, events and milestones.
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EQ Content
Creation
Story of Oswal Cables

An emotionally led reel that tells the Oswal Cables
story, opening on an archive photo from its early days.
Built to make people feel the brand, not just read
about it.

Reel · instagram.com/reel/DIOQjDxSr62

https://www.instagram.com/reel/DIOQjDxSr62/
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Focus on
Sustainability
Content that puts Oswal Cables' green
manufacturing and commitment to the planet at
the front.

Reel · instagram.com/reel/DJTvQZbx_CE

Reel · instagram.com/reel/DJ1gKUaSIr9

Reel · instagram.com/reel/DLhqxxwRZAD

Post · instagram.com/p/DF99aUfSLvs

https://www.instagram.com/reel/DJTvQZbx_CE/
https://www.instagram.com/reel/DJ1gKUaSIr9/
https://www.instagram.com/reel/DLhqxxwRZAD/
https://www.instagram.com/p/DF99aUfSLvs/
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Not just boring product communication, but

Creative
Product
Integration
Conductors and cables shown with scale, story
and mood, so technical products stop the scroll.

Post · instagram.com/p/DIyN4s6xERd

Post · instagram.com/p/DL7TVWpx8A8

Post · instagram.com/p/DDBg4gtzmEt

Post · instagram.com/p/DBA3H-7tqnP

https://www.instagram.com/p/DIyN4s6xERd/
https://www.instagram.com/p/DL7TVWpx8A8/
https://www.instagram.com/p/DDBg4gtzmEt/
https://www.instagram.com/p/DBA3H-7tqnP/
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Following the
Trend
A B2B cable brand joining the internet's
biggest moments, so Oswal Cables shows
up where people are already looking.

AI Mini Workers · Reel

Watch on Instagram ↗

Ghibli Trend · Carousel

View on Instagram ↗

https://www.instagram.com/reel/DIEGkoqRnsQ/
https://www.instagram.com/p/DH0mbScy3CS/


SID & CO
0 6  ·  S O C I A L  M E D I A

Topicals That Matter
Timely posts on the days and moments that
matter, tied back to what Oswal Cables stands
for.

Saluting Sunita Williams

View on Instagram ↗

Vasant Panchami

View on Instagram ↗

Airplane crash condolence

View on Instagram ↗

Human Rights Day

View on Instagram ↗

https://www.instagram.com/p/DHYMBlmRtzt/
https://www.instagram.com/p/DFjniDjSs5z/
https://www.instagram.com/p/DKzzHgLyHiC/
https://www.instagram.com/p/DDXvUfTT3-3/
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People &
Process
The people, talent and hands-on process
behind every Oswal cable, told as an
employer and a maker.

Post · instagram.com/p/DZCxeVpOwgd

https://www.instagram.com/p/DZCxeVpOwgd/
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Life & Events at Oswal Cables
Goal: help internal teams feel included and increase engagement from them.

Holi · Reel

Watch on Instagram ↗

Labour Day · Full carousel

View on Instagram ↗

https://www.instagram.com/reel/DHPzOnXS60s/
https://www.instagram.com/p/DJRbJiISk5E/
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Middle East
Energy, Dubai
3D CGI invitation reels made to bring visitors to
the Oswal Cables stall at Middle East Energy,
backed by invite and on-ground posts.

3D CGI reel · instagram.com/reel/DH6BMa5yASL

3D CGI reel · instagram.com/reel/DHvc6STy6VC

https://www.instagram.com/reel/DH6BMa5yASL/
https://www.instagram.com/reel/DHvc6STy6VC/
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Corporate
Film
The Oswal Cables corporate film,
telling the company story in a single
watch.

YouTube · youtu.be/1kvxcTJ3mIQ Oswal Cables · Corporate Film

https://youtu.be/1kvxcTJ3mIQ
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News & PR
Sid & Co secured Oswal Cables' coverage in Forbes India.
Features and recognitions were then shared across their
channels.

Forbes India feature Fortune India feature Dun & Bradstreet recognition
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LinkedIn Approach
Sid & Co built the Oswal Cables LinkedIn page across four areas:

01
Profile
optimisation
Bio, banner, tagline and
business info aligned to
the brand.

02
Content
calendar
Planned posts,
published on time,
every time.

03
Brand-tone
copywriting
Captions, hashtags
and keywords written
for the audience, not
templated.

04
Community &
reporting
Quick responses to
comments and DMs,
plus regular
performance tracking.

This took the page from 263 to 7.5K followers.
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Outreach

01
Targeted follow invitations
Our SMM team sent follow invitations to Oswal
Cables' target audiences: purchase managers,
CEOs and COOs of potential clients across the
world.

02
Job listings for wider reach
We listed jobs on the page to reach a wider
audience, including management-level
professionals.
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Key Results
From 263 to 7,500+ followers on the Oswal Cables LinkedIn page

263
Starting followers

+7,200
New followers gained

7.5K
Followers today

~28x
Overall growth

Now at least 7x more followers than the company has employees.
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The Proof
Live Oswal Cables LinkedIn page

Verified page, 501-1K employees 7.5K followers (from 263)



SID & CO

OSWAL CABLES ON LINKEDIN

28x
follower growth

263 → 7.5K

The Outcome
With Sid & Co, Oswal Cables now has:

A complete brand identity: logo, colours, typography and
pattern
A product catalogue and ACFR brochure built on that
identity
A 3D exhibition stall design and Middle East Energy invite
reels
A consistent Instagram presence, a corporate film and
Forbes India coverage
A LinkedIn page grown from 263 to 7.5K followers, about 28x

One consistent brand, from print to exhibitions to LinkedIn.


