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Overview
Valeo Products LLP manufactures tinned copper interconnects, PV ribbons and copper
conductors for the solar industry, from its plant in Kucharam, Telangana.

Its products were not showing up on Google for the searches its buyers make. Sid & Co took
on Valeo's SEO, alongside its LinkedIn strategy, content calendar, reels, festival creatives,
exhibition graphics and print.

Between September 2025 and April 2026, 24 of 25 target keywords went from not ranked to
ranked on Google, with 5 at #1.
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Before & After Valeo's 25 target keywords on Google, from where
we started to April 2026.

BEFORE

0/25
target keywords ranked on Google

AFTER

24/25
ranked, with 13 in Google's top 10



SID & CO

Scope of Work

Search engine optimisation
On-page, technical and off-page SEO for
25 target keywords.

LinkedIn strategy
A 12-month plan to make Valeo a known
voice in B2B manufacturing.

Content calendar
Monthly calendars planned around real
industry moments.

Reels & motion
Short brand and product reels for social
media.

Festival creatives
Festival and occasion posts and reels,
tied back to the product.

Exhibition & print
Stall graphics, display panels and a
large-format print banner.
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The SEO Approach
Sid & Co built valeoproducts.com's search presence across four areas:

10
Technical set-up
On-page tasks done:
Search Console,
Analytics, XML and
HTML sitemaps,
schema, meta and
author tags.

5
Product pages
Titles, descriptions and
keywords rewritten for
key pages, from MBB
ribbon to PV ribbons.

58
Live placements
Bookmarks, classifieds,
Web 2.0, articles, blogs,
images, PDFs and
profiles.

25
Keywords
tracked
Rankings checked
every fortnight, from
"mbb ribbon" to "solar
busbar".

Keywords chosen around Valeo's products, from solar ribbons to magnet wire.
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Key Results
From not on Google to page one for 13 target keywords

24/25
Keywords now ranked

13
In Google's top 10

8
In the top 3

5
Ranking #1

Every one of these keywords started at Not in Google.
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13 Keywords on Page One
Google position at the first check (Sep
2025) and on 16 April 2026. All started at
Not in Google.

Keyword Sep '25 Apr '26

mbb ribbon 1 #1

String Interconnect for Solar 8 #1

Cell Interconnect for Solar 6 #1

Copper magnet wire manufacturers in
Kucharam

Not
ranked

#1

tinned copper interconnect 5 #1

Valeo Products India 5 #2

PV Ribbons Manufacturer in India 19 #3

Keyword Sep '25 Apr '26

solar ribbon manufacturer 20 #3

Shaped Conductors manufacturers in
Kucharam

Not
ranked

#4

tin plated copper wire manufacturers
Not

ranked
#8

PV Ribbon 48 #8

tabbing ribbon for solar
Not

ranked
#9

copper ribbon for solar panels 35 #9
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The Biggest Climbs
PV Ribbon

48 → 8
40 places up

copper ribbon for solar panels

35 → 9
26 places up

solar ribbon manufacturer

20 → 3
17 places up

PV Ribbons Manufacturer in India

19 → 3
16 places up

The PV Connect

– → 13
From not ranked

Copper magnet wire
manufacturers in Kucharam

– → #1
From not ranked
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Climbing Google,
Month on Month

15.4 → 7.8
Average Google position

164 → 193
Monthly clicks, Jan to Mar

4.3K → 5K
Monthly impressions, Jan to
Mar

3.8% → 4.4%
Click-through rate

Average position by month (lower is better)

15.4

12.1 11.4

7.8

Jan Feb Mar Apr

Google Search Console, 2026. April covers 1 to 17 April.
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The Proof
Google Search Console for valeoproducts.com

January 2026 · average position 15.4
1 to 17 April 2026 · average position 7.8
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The LinkedIn
Strategy
A 12-month plan to make Valeo the most-
known name in non-ferrous conductors on
LinkedIn.

Goal: 8,000 to 10,000 followers in 12 months
Target engagement of 4 to 6%, 3x the B2B
India benchmark
One shoot day powering nine months of
content
Five story pillars and an 80/20 real-to-
designed mix
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The Content
Calendar
Monthly calendars built around real industry
moments. June 2026 was planned around ALMM
List-II taking effect on 1 June.

15
Posts in 30 days

4.5%+
Engagement target

Format mix: 4 reels, 4 carousels, 6 long-form text posts
and 1 single image, plus a one-day shoot plan.
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Reels &
Motion
Short reels that make a technical product
easy to get in a few seconds.

Switch to solar energy flips a city to solar
with Valeo. One manufacturer, multiple
capabilities surrounds a Valeo spool with
its product range.

Brand reel · 10s Motion reel · 12s
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Festival Creatives
Festival and occasion greetings that work
Valeo's copper ribbon, spools and solar story
into every frame.

Diwali · Reel Dhanteras · Reel New Year · Reel Eid · Post World Health Day National Youth Day
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Exhibition Graphics Graphics for every panel of Valeo's exhibition
stall, mapped panel by panel on the stall layout.

Stall layout with panel positions

Panel A Panel B Panel C
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Large-
Format
Print
A 72 by 48 inch banner presenting
Valeo's tinned copper interconnect
range: busbar, flat, narrow and
round ribbon.
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VALEO ON GOOGLE

#1
for 5 target keywords

0 → 24 ranked

The Outcome
With Sid & Co, Valeo now has:

24 of 25 target keywords ranked on Google, up from none
13 keywords on page one, 5 of them at #1
Average Google position improved from 15.4 to 7.8
Page authority up from 18 to 22, domain authority from 7 to 9
A LinkedIn strategy, content calendar, reels, festival
creatives, exhibition graphics and print

A manufacturer that buyers can now find on Google.


